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Respondents’ RE Experience

46%

4-8 9-13 14-17 18+ YrS



Company Size

26%
21% 21%
<50 51-100 101-1k 1k-10k >10k
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Most Popular Elicitation Methods

A Traditional D Model-Driven
A1 Questionnaires D1 Scenarios
A2 Surveys D2 KAOS

A3 Interviews D3 i*

A4 Documentation Analysis

B Group Elicitation E Cognitive

B1 Brainstorming — externally = | E1 Protocol Analysis
B2 Brainstorming — internally E2 Laddering

B3 Focus Groups E3 Card Sorting

B4 RAD/JAD Workshops E4 Repertory Grids

C Prototyping F Contextual (Ethnography) |
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These methoeds are

for the cloud.
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...Still
for the cloud.



Cloud Providers Say...

‘I had to deny the
request, we couldn’t
have afforded such a
client from a different
continent.”
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Cloud Providers Say...

“It's difficult to use our
Geographical old practices in the

Distribution cloud.” [interviews]
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Distribution

“We had some
attempts to adapt.
Most failed.”
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So what is adequate?
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The metheds used are

for the cloud.



Investigate
elicitation metheds
for cloud providers.



Investigate
elicitation metheds
for cloud providers.

Irina Todoran
todoran@ifi.uzh.ch Thank you
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[A2] Geographical Distribution

USA
10.5%
China
5.3%
Northern Central and
Europe Western
10.5% Europe
42.1%

South-
Eastern

Europe
31.6%
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